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Fashion: A Split Dialect
Fashion influences everyone in some way every day: they dress in the morning, walk through stores lined with walls of clothing to choose from, and see fashion being advertised all around them on the streets. Not everyone can understand the language surrounding fashion, however; it has a complicated dialect for such a common concept, causing a divide between the majority of consumers and the industry professionals. Lists of terms are being produced by the experts attempting to create a guide for the fashion beginner, or an explanation for terms that are easily or often mistaken, but they cannot cover every indirectly translated French term, acronym, jargon, and cliché. Average consumers are therefore left guessing at expressions they come across frequently, which could be prevented if these aspects of the language were limited or removed entirely.
The inclusion of French words and phrases in the industry is an example of the pretentious diction used frequently by professionals. These are words that “dress up simple statements,” leading to “an increase in slovenliness and vagueness.” (Politics) To get a job pertaining to fashion in the United Kingdom, a rising fashion hotspot and a predominantly English-speaking region, one should be at least bilingual now, with a knowledge of the French language aiding many people just beginning their careers (Tidey). This is a result of the numerous French terms thrown into otherwise English sentences. While it is a well-known fact that France is the fashion capital of the world since the days of King Louis XIV (Bergin), the lack of translation of select terms is an unnecessary addition to the already complex learnings of the fashion vocabulary. 
On the runways, terms such as “haute couture” and “covert couture” are used frequently by experts, referring to “the designing and making of high quality fashionable clothes by leading fashion houses” and “pick[ing] something off the runway…and ask[ing] [a designer] to customize it for you” respectively (Danishwar). Haute couture directly translates to high fashion, which is only true price-wise. The clothing is the opposite of practically fashionable – it is obscure and imaginative, but not wearable on the street whatsoever. Covert is only an English word, meaning secret, but maintaining the French couture. This creates covert fashion, likely receiving the name due to the secrecy surrounding the changes and personalization being requested, but producing a more confusing statement than simply deciding between the two languages.
Outré, used to describe “something that is overdone or excessive,” and passé, used to describe “something that is no longer in fashion, or is not trending,” have been used within the fashion industry as English terms frequently enough to have gained these definitions (Izzo). In French, however, outré means outraged and passé means past. While passé has a slight connection between its two uses, outré has no connection between its French and English versions whatsoever. This method of altering words and creating more ways to express oneself with already defined terms contrasts with the “Newspeak” Orwell included in 1984, in which the meanings behind words were being removed to create a bare language (Appendix). What’s more, neither word presented here is being directly translated, which could lead to a misunderstanding between a casual consumer and a journalist or professional.
Another confusion-inducing addition used by both customers and experts is acronyms. With many people on each side using them, acronyms such as OOTD and PPW are significantly more likely to be used casually on social media than published in a magazine, unless the article is directly addressing one of the phrases. OOTD, standing for “outfit of the day,” is “usually used on photographs of one's own outfit on Instagram, accompanied by a hashtag.” It became a popular tag to search through when looking for everyday clothing inspiration, and has become one of the most influential tags on many platforms. PPW is used in public more often than OOTD, standing for “price per wear.” This is “often used to justify the purchase of an expensive purchase; the theory being that the more regularly you wear an item, the lower the cost per wear becomes” (Izzo). PPW has no leverage on social media and does not affect the rich bloggers, nor does it assist experts in discussing or selling fashion, leaving it to only be used by offhand consumers. 
Professionals do, however, refer to LBD and LWD, meaning “little black dress” and “little white dress” correspondingly. These are both essentials for any wardrobe, and they are sure to publish reminders of that fact often. RTW is another commonly used acronym, standing for “ready-to-wear,” the English version of a prêt à porter fashion show. Journalists do not often publish the term as an acronym, but everyone in the industry and many followers of it are aware of what it represents. Anyone entirely detached from the industry and shows will remain unaware of what any of the acronyms stand for, despite knowing what the actual words mean. This creates another bridge in the understanding of the language of fashion that could be avoided by simply expanding the acronyms and removing them altogether. 
The jargon surrounding fashion is equally as confusing to an onlooker, if not more so. A comment of someone being “dressed to kill” could set off alarms in one’s head, but it is simply “wear[ing] something with an intention to stand out [or] impress people and be noticed.” It is the same with a “fashion victim;” perhaps this person was the victim of the one dressed to kill. On the contrary, this is simply “a person who wears popular trends and looks really ridiculous because he [or] she ends up looking like a store mannequin” (Alena). Both of these terms seem to be violent and extreme to an unaware bystander, but within the language of fashion they take on special, unique meanings. 
Some terms simply have no meaning outside of fashion: “lampshading” is “the silhouette of a voluminous miniskirt or dress atop a set of long legs,” but has no meaning beyond the one given to it by someone looking for a way to describe how someone looked. “Jorts” was created as a combination of shorts and jeans, producing a term that is unknown by many outside of a certain group of fashion followers, but has sparked a revolution of joes (jean shoes), jirts (jean shorts), and jags (jean bags) within it. “Shackets” were named using the same method, combining “shell jacket” into one word, creating a complicated way to state something as a “light jacket” (Carreon). These made up terms are abnormal at best and entirely incomprehensible at worst, and are nearly impossible to find without a basic knowledge of what one is searching for. 
Some made up terms and sayings come from clichés and stereotypes, and others have become hackneyed phrases. “Canadian tuxedos” are mentioned often, being an outfit “that consists of a denim top paired with jeans” (Wasilak). This saying began when Bing Crosby was denied access to a Canadian hotel for wearing denim-on-denim, and slowly became a Canadian stereotype. Since then, the 2012 Olympic team wore a version of it, and Justin Trudeau wore a denim jacket over jeans to a Tragically Hip concert in 2016. It became a Canadian signature, along with having pet polar bears and living in igloos (Bishop). Another stereotyped phrase in the industry is looking like a “tough girl,” which is simply wearing “anything black and leather” (Wasilak). Wearing a black leather jacket or leggings does not change how tough one is, it is simply wearing black leather clothing. The two somehow became connected, and tough has gone from an attitude to a clichéd style. 
Hackneyed phrases are a more common appearance in the fashion industry than stereotypes or clichés, including “the new…” and “reinvented” as some of the most used. These phrases are used in nearly every article discussing new fashion, and do not seem to be going out of style soon. Everything is “the new” other thing. There is “the ‘new gothic’, [and] the ‘new romance’” every year, with minimal variations in style from the previous years. “Reinvented” is used the same way, taking an old item or style and “modernizing” it to create a fresh look for the year. Both of these terms are attempting to disguise the lack of new ideas being produced by the designers and fool consumers into purchasing what they already own under a false pretense of difference (Wong). 
The most influential hackneyed phrase is genderfluid in fashion. It is being used to describe style and borrowing clothing from opposite-gendered wardrobes, ignoring the actual meaning behind the term. London’s men’s fashion week occurred in June, with “silk, lace and florals…appear[ing] in Andersen’s collections.” The week was described to be “less about traditional binary notions – and more about anything goes,” and is being celebrated as a genderfluid movement (Ferrier). This statement is in contrast now with the women’s fashions shows, which are being accused of not having enough response to the world (Friedman). Then in August, Gigi Hadid and Zayn Malik starred on the cover of Vogue, being described as genderfluid role models; Gigi was dressed in a pantsuit and Zayn in a floral pattern (Singer). The concept of genderfluid fashion seems to be drawing away from the actual meaning of the term, which will create more conflicting discussions regarding the two different ideas. 
These words are unnecessary to convince the public to purchase fashion, however. Articles will instead connect two ideas closely and create a correlation that does not exist beyond the page, such as statements that “the accessory makes springtime” or that “blue is in fashion this year.” This will convince some people that the item is a requirement and it must be purchased for that reason, and all chances of miscommunication via unknown or misunderstood wording rae avoided (Barthes). The industry appears to be aware of the divide between the two entities and is being careful not to lose the common consumer to complex terms only understood by loyal followers. Things are changing, however, and bloggers are beginning to influence the terms used to describe fashion (Feiereisen). As they add terms such as “arm party” to the already-too-long list of abnormal terms used to refer to fashion, the fashion industry’s vocabulary may begin to change. Whether or not it is for the better remains to be seen.
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