L
L]
L]
L]
[
[
[
[
[

' Build a Design Brief: A Concepting Checklist

- What is the publication’s subject matter?

Into how many parts will the information be
_ broken? What are the parts?

Is the subject organic or manmade?
Concrete or abstract?

What colors are associated with the subject
matter (literal and emotional)?

Who is going to read about the subject?
Who will not be reading about it?

What other publications already exist about
the subject?

List two words about each that describe their
visual qualities.

List five words that describe the subject as you
want to interpret it. How are these different from
the words that describe existing publications on
the subject?

How often do readers need the information?

In what context will they find the information:
through subscription, as a membership benefit,
at a newsstand?




1 i A D The top edge of the page spread

Recto (the right-hand page) and verso (the left-hand page),
together, define a spread. The spread is divided into its two pages
by the gutter, where the pages descend into the binding.

VERSO

- . especial flamenco

Los mejore

HEADLINE Often shortened to head. The title of a
chapter, section, story, or article. Usually, it is the largest
typographic element in a page spread.

Dalla0res deVmomente
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DECK A supporting line or short, two- to three-line
paragraph that clarifies the content of the headline.

. Publication Text Cdﬁponents
Standard Page Elements

Decisions about typographic color and the B () D Y
The area where the primary content
is located; also called the block. The body

is separated from the outer edges by
the margins.

hierarchic breaking of space within a page result
from addressing the conventional parts of text
material that are found in publications. Aside from
the running text, there are half a dozen secondary
text elements that have evolved to help readers
navigate. Navigating text and other content is a
culturally based skill that readers derive from the
standards set by centuries of development in book
structure. Each component of a publication exists
in relation to the others, so distinguishing them
from each other also means making connections
among them.

| O T The bottom edge of the page spread.
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A diagram of the page
elements most often
found in a conventional
magazine spread.
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FOLIO The page number.
Sometimes, the page
numbers are arranged near
or as part of the running
heads, sides, or feet; in such
cases, the entire cluster,
including the page numbers,
is called the folio.
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Each of these page spreads
shares structural ele-
ments—folios, running
heads, captions—treated
in different ways. Note the
placement variation in the
folios, as well as that of
the runners.

2 Premier Media Group
Lakewood (WA), USA

3 AdamsMorioka
Beverly Hills, USA

4 Faydherbe/DeVringer
The Hague, Netherlands

SIDEBAR Content that supplements the
primary running text with more detailed
information. Often located at the outer

edges of the publication (hence the term),

detico Garcla Lorca de la
heroina cecusada por bor-
dor 0 wna bandera “Ley,
fibertad « igualdad” (ver
105 W03). Mejor insérpee.

but just ps often found toward the bottom coastal cookout

or top of the spread

CAPTIONS Descriptive
clusters of text that
accompany images, giving
information about their

content or creator

SUBHEADLINE Often shortened
to subhead. Informational markers
that indicate the beginnings of
new subsections within a larger
section, or new paragraphs within

running text

s handmade obyects, on a flar surface,

RUNNING HEADS, FEET, OR SIDES
Often shortened to runners. Informational 4
markers that identify the reader’s location
within the publication. The runners may
consist of any combination of the publication
title, section, subsection, and author

CALLOUTS (OR PULLOUTS) Short excerpts
of the funning text that are given prominence
Callouts can be quotations from a speaker
who was interviewed for the text, or they may
Simply be important points that the designer
or author feels deserve extra attention
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