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ashley loo

amicable spirit*

+ genuine

+ dedicated

+ humorous

+ composed

+ lighthearted

*spirit of friendliness, warmth

ashley loo / personal brand / brand essence & final logo

final logo

rationale

+ loo

the cursive writing lends itself to being playful,
and having the name “loo” as a framework to
encompass countless other illustrations fulfills the
brief of the client wanting a logo that can be used
on multiple applications.

utilizing the two ‘0’ letters to make different
illustrations showcases the client’s versatility
and playfulness.

overall, the logo is warm, whimsical & friendly.
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shapshot

ashley loo / personal brand / snapshot

Hello! I am a self-admitted perfectionist
b who would stay up all night meticulously
working on numerous projects. Despite my
well-kept nature I gravitate towards more
+genuine unconventional solutions, and rather than ©
: thinking outside the box, I run around it,
A +dedicated because I need my daily exercise. g
+ humorous

If I ever needed a break, you can find me
+composed dancing like a jitterbug in my basement or V
+lighthearted singing Frank Sinatra with a cracked voice.
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1a. loo

This logo is based on utilizing the two “0”
letters as a framework for many different
types of applications. Depending on its con-
text, whether it's a business card, christmas
signature or even just being playful, this logo
provides an adaptable and flexible system.
The “I" letter would stay the same, giving a
constant and consistent foundation for the
logo without being overly fussy.

LOO

framework
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1b. loo

An alternative of the first concept, in which
the difference lies in the letters drawn to be
more cursive and playful rather than blocky.
The cursive approach was used to represent
how one calls me loo because they would
always elongate it when I get called. It just
rolls off your tongue! You do get tempted to
continue just having all the “0"s go on and on
until forever comes.

Ex. “Hey loooooooo00! Let's go eat!”

framework
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2. melyi
Based on my chinese name, this concept
utilizes the “y” letter for a more carefree
& subtle playfulness to the logo. This is an
approach that comes more from the little,
child-like, curious personality of myself.
At the same time, the looseness of the “y”
is like a blank canvas and gives me the

creative freedom to draw different types
of facial expressions.
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rough starting point
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3. loomeilyi

I wanted to experiment with my whole name
as well, and try it from an approach of being
colorful and playful. The handwritten cursive
again is for that whimsical feel. The different
colours that compliment each other could
also prove to be quite adaptable on multiple
applications. These coloured versions of the
logo also give a sense of friendliness, being
approachable and comfortable, and exhibits a
sense of warmth. When people call me by my
full name, it just feels natural too.

por)e

framework

ashley loo / personal brand / concepts

%ff
%}’

%‘?’
%@

%ﬁ"
%ﬁ

,Z%‘?’
%‘5’



@ © ® ' [3 ashley Loo- hello i like shibas x
e —

m n &« C {d @ Secure https://loomeiyi.com
3. loomeilyi

i Apps 2019 WEDDING :D -... [ Dashboard < Ashley... Make Graphics, Vide... @) Learn to code on Su... Brand New [ Responsiv

'

ashley loo / personal brand / concepts



mood boards



design

" w
gem . . II
: n Z" bre |
PUN
CH-
& |

STRAWBERRY SWIRL
MORE MONTHS

%

L l : Seleet a Month

]

y e Y H s I , w ¢ EMILIA
= { a i
T .

ml TOKIDOKI

- i
o '-’ﬂl
nnnnnnnn
uuuuuuuu .

ashley loo / personal brand / mood boards



typography e
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places to work e
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places to play
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five senses: taste ——
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five senses: smells
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five senses: soundS e
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five senses: textures —
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initial sketches



round 1
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brief

client

ashley loo

product

interactive, illustration, branding

ashley loo / personal brand / brief

overview

develop a personal brand for the client that accurately
expresses her brand essence. client also envisions her
logo to be a framework or system that can be used on
multiple applications to demonstrate her versatility.

background

the client is a multi-disciplinary design student
who enjoys interactive, illustration and branding.
she is genuine, dedicated, composed, humorous
& lighthearted.

you can usually find her dancing like a jitterbug in
her basement or singing frank sinatra tunes with a
cracked voice.

audience

potential clients and industry professionals

tone

warm, resilient, fun and playful

constraints

must fit with client’s brand essence,
stay away from neon colours

deliverables

personal logo, visual identity



thank you for listening!
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loomeiyi.com
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body poster

illustration & poster design e
Our class was given a task to illustrate the
word “body” on a poster. This idea was de-
rived from my wondering curiosity towards
what I think is the most mysterious part of
the body; the mind. I paired the illustrations
in each section with its actual function of the
brain, and wanted a light and playful, yet ap- SCcrrlrone
proachable poster. :

FRONTAL LOBE

NOSTRILS

DLFACT SYSTEM

CEREBELLUM

BALANCE,
VOLUNTARY MOVEMENT

ashley loo / 1



storytelling

editorial & layout design

One of our projects was to design an editorial
based on an article given to us. The idea is de-
rived from the artist's words: “What happens
if I make art, then hide it in some way". The
yellow blocks are used to mimic the way

his paintings are painted.
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“I grew up in Belfast, evervone is a storyteller
there,” says Oliver Jeffers sal in the offices of
Harper Collins, a corporate lump of a building
sal next to the Shard in London.
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TOMOMI MAEZAWA

"IN THE EXPRESSION OF AIR, THE WORDS FU
AND HA IS A JAPANESE ONOMATOPOEIA OF
OUR BREATHS."

not your type

type & layout design

Not Your Type is a 24-page tradebook that
includes 10 typographers with unusual type-
faces. Not relying on conventional methods to
design typefaces with computers, these typog-
raphers use various means to make letters.

10 typographers
with unusual typefaces

JULIE ANDERSON

“I FEEL LIKE MY WORK IS LIKE SOMETHING
AN OLD LADY WITH AN ATTITUDE PROBLEM
COULD HAVE DONE."

From profossional dancer to Har piece titted “YOLO™ on the
databate programmar, kille Oppesite page becami the

Andderson went theough many. turning point for Anderson 1o
carser changes before finally become a full-time designer and
Becoming b it Brtist She made it after
She usually goes by “Lil O Lady”™  quitting her day job io remind
because she often Feels Me a harsoif that if she ondy had & day
70-year-old that is stuck in a 20~ 10 live, she would eat bacon and
somathing-yrar-old's body. caka and deink wina.

In her spare time, Anderson She is now currently employed
fikes to knit while Estening to 81 the Danish School of Media

nudishaaks. Her guilty pleasure and Journalism as an associate
prolesior, teaching graphic design.

also finds inspiration in ofd craft
Ibogls from flea markets, Tokyo
supermarkets, and bookshops all
ovar tho world.
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KARIN KUNORI

"THE SHIFTING WEIGHT OF LETTERS REALLY
CONVEYS MOVEMENT AND RHYTHM."
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harvest room

brand identity

The Harvest Room is a farm-to-table restau-
rant that relies on the seasons for its region-
al and ever-changing menu. The idea comes
from using four different colours to represent
the seasons, and the one shown here is the
winter menu.
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save carl

type & layout design

The idea for this project was to design an
annual report that would mimic the style of
8-bit retro video games. Each page is intend-
ed to look like a video game screen, with the
intention of having the reader flip through the
annual report as if one were playing a game.
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